


Why we focused on this

INTRODUCTION



FACEBOOK

PAGE REACH NEW PAGE LIKES PAGE VISITS AUDIENCE GENDER



NOTE WORTHY



INSTAGRAM

PAGE REACH NEW PAGE LIKES PAGE VISITS AUDIENCE GENDER



NOTE WORTHY



LINKEDIN

FOLLOWER INSIGHT CONTENT ENGAGEMENT



FACEBOOK

AUDIENCE LOCATION AUDIENCE INDUSTRY



NOTE WORTHY



TWITTER

PERFORMANCE INSIGHT CONTENT ENGAGEMENT



AUDIENCE LOCATION AUDIENCE INDUSTRY

TWITTER



NOTE WORTHY



Next Quarter Timeline
Strategic Plan

LEARN
• Conduct a mini social audit of ST 

Africa channels.
• Create a social media editorial 

calendar.
• Create a content creation 

workflow chart
• Mock up the first two weeks of 

potential content, including both 
copy and visuals, for review.
• Create a deck of relevant social 

media best practices.

30

IMPLEMENT
• Launch reviewed and revised 

social media content.
• Develop a social media posting 

schedule when the audience is 
online.
• Engage with social media 

comments and mentions.
• Plan and launch a social media 

campaign.
• Report on the first 30 days' worth 

of metrics.
• Set monthly and quarterly goals 

going forward based on the first 30 
day metric benchmarks.

60

OPTIMIZE
• Identify opportunities for new 

types of content (e.g., video or 
visuals).
• Create a spreadsheet of potential 

influencers (micro and macro) to 
engage.
• Report on the first 60 days worth of 

social media metrics and suggest 
next steps for what’s working and 
what can be improved upon.

90

https://fanbooster.com/blog/social-media-audit/
https://fanbooster.com/blog/content-editorial-workflow/


WHAT’S WORKING

RECOMMENDATIONS



Next Quarter Timeline
Jan - March 2023

TOP GOALS TO ACHIEVE: 

• Balance between c reat ing  awareness  and advocacy.  S tage advocacy  
conversa t ions  w i th  par tners  l i ke  L i febox ,  K idsOR,  G4Al l iance by  
tagg ing  them on re la ted  pos ts .

• Bui ld  s t rong brand communi t ies  by  co l labora t ing  more  w i th  f r iends  o f  
Smi le  Tra in  on  soc ia l .  Notab ly ;   F r iends  o f  Smi le  Tra in  Madagascar  ,  
The mov ing Smi le  Eth iop ia  ,  e tc



Thank You


